phluence

The Shortest Distance Between
Pharma & Patient

Therapy Enrollment and Adherence

Improve Onboarding, Adherence, and Satisfaction
with Proactive, Personalized Digital Navigators.

PHARMA AND SPECIALTY HUB CHALLENGES: Solution Capabilities:
Today'’s patients struggle to navigate complex and often unfamiliar therapy e Patient Enrollment
enrollmentlandscapes. Benefits verification, priorauthorization, and specialty e StatusUpdates

therapy administration can be daunting, even for patients with high healthliteracy. e Fulfillment Coordination

Meanwhile, case managers find it difficult to connect with patients by traditional
phone-based channels. Asaresult,access and support programs sufferfrom
delayed first fills, low patient satisfaction, and significant program dropout.

e Therapy Onboarding
e Adherence FAQs and Reminders
e Outcome Collectionand PROs

DIGITAL WORKFORCE SOLUTION: * PHI-ready mobile messaging
experience (no apps or

Precision AQ), aleading commercialization partner forlife sciences passwords)

companies, is a strategic investment partner, joining forces with « Rapidly integrates with CRM and

Phluence™ to help pharmaceutical manufacturers offer a transformative hub systems

alternative to traditional, labor-intensive HUB models. « Real-time insights and analytics

CASE STUDY

VW WestPath
B E————— Digital Navigators for Specialty Onboarding

Your benefits have been verified. Aspecialty pharmaceutical company launched a hub team to support
S e B e 1,000 patients peryear prescribed anew specialty seizure medication.
il 2§38, Phluence™augmented the traditional hub enrollment and support teamwith a

Now all we need to do is schedule comprehensive digital enrollment and adherence journey on patients’ phones.

your delivery.

m Inaddition to manual case manager outreach, patients received 12+
automated, personalized conversationsin their first sixmonths on therapy. As
©) aresult, enrollment successrates, time on therapy, and patient satisfaction
allimproved, while operational overhead decreased significantly.

SCHEDULE
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Increase in Increase in Increase in Patient
Therapy Revenue* First Fills Time on Therapy Satisfaction

Contact us today to learn more about our platform and how we can
automate complex therapy access workflows at scale. info@phluence.com

*100 patients newly prescribed specialty medication with 12 months adherence course + 900 patients able to extend theirmedication course and adherence © 2026 Phluence™. Allrights reserved



